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Individual  Excel lence Award

Iconic Influencer with Most Followers

OVERVIEW

QUALITATIVE CRITERIA

The Iconic Influencer with Most Followers award recognizes an influencer who has amassed the largest number of
followers across their social media platforms. This influencer’s ability to attract and engage such a vast audience
demonstrates their widespread popularity, authority, and impact in the digital space. The recognition is not solely
about the follower count but about how effectively the influencer uses their platform to connect, inspire, and influence
their followers. Their reach and influence extend beyond simple numbers, positioning them as a leader and trendsetter
within the social media ecosystem.

..

1. Content Quality: The quality of the content
created by the influencer, including its
creativity, originality, and ability to capture
the audience's attention.

2. Follower Loyalty: How loyal and engaged the
influencer's followers are, demonstrated by
consistent comments, shares, and
participation in . .

ELIGIBILITY JUDGING CRITERIA

1. Active on Major Platforms: The influencer must
have a significant following across at least one
major social media platform (Instagram,
TikTok, YouTube, Twitter, etc.).

2. Large Follower Base: The ..

1. Follower Count: The total number of followers
across all  platforms, with emphasis on platforms
where the influencer has the highest engagement.

2. Audience Retention: How well the influencer
maintains their followers over time, indicating
loyalty and long-term engagement.

3. Growth Rate: The speed at which the influencer has
gained followers, particularly in the past year. A
rapid rise indicates relevance and influence.

4. Cross-Platform Presence: How the influencer’s
following spreads across various platforms,
showing multi-channel appeal and reach.

5. Influence on Engagement: How the influencer's
follower base actively interacts with their
content—liking, commenting, sharing, and engaging
with brand collaborations.

6. Impact Beyond Numbers: . .

METRICS

1. Total Follower Count:  The number of
fol lowers across al l  act ive platforms.

2. Engagement Rate:  The percentage of
fol lowers who engage with content . .

Metrics Criteria Current Year Previous Year
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